














2010 Griffin King of the Hammers
Media Review

Print Magazines

The Off Road segment considered the 2010 Griffin King of the Hammers a significant addition to
their editorial coverage accounting for over 110 printed pages within a 3 month distribution
window. King of the Hammer competitors made the cover on Four Wheeler, Off-Road Adventure,
Dirt Sports, Crawl and a corner picture on Automobile and UTV Offroad Magazine. In addition
there are articles in Petersen’s 4 Wheel & Off-Road, 4 Wheel Drive & Sport Utility, Off-Road
Magazine and smaller niche magazines including Off-Road Industry, Blue Ribbon and SEMA
Business. There are over 1.9 million copies of these magazines currently in circulation, translated
by industry standards to 17.1 million impressions.

On the International front, articles have appeared in Russia, Britian, Malaysia and the UK. King
of the Hammers has undeniably hit the world market with over 500,000 copies in circulation
creating 4 million impressions.

Television

Truck U, a popular off road show on the Speed Channel, will air a half-hour episode hosted by
Matt Steele showing the determination and drama from the 2010 race. The Premier was on June
13, 2010 which will re-run an additional five times and be hosted online where enthusiasts can
watch it at any time. The total impressions for the show over the course of the year is 1.2million.
Matt Steele is also scheduled to build his own Ultra4 vehicle on additional episodes.

Powerblock TV consists of the intermissions between four shows on Spike TV, including
Xtreme4dx4 where 4 episodes of the 2009 King of the Hammers was premiered and is now hosted
online. Powerblock TV is hosted by Courtney Hansen and featured two King of the Hammer
drivers including 2009 King Jason Scherer in June and driver Kevin Yoder which aired in
February over the King of the Hammers weekend. Spike estimates 1.2 million viewers watch
Powerblock TV weekly giving King of the Hammers 2.4 million additional impressions.

World Wide Web

The Internet has become the driving force in the media world. Over 47.7 million impressions can
be linked to King of the Hammers between the off road magazine digital editions, independent
editorial articles, press releases, company websites, photo galleries and thousands of threads on
over 75 forums nationwide.

All of the print magazines supported their efforts with articles and pictures on their specific
website, and most with the digital edition of their print magazines. Many significant non-print
websites including Priate4x4.com, Dirt Newz and Off-Road.com had large quantities of coverage
on the event. Over 75 forums had thousands of threads on topics ranging from vehicle builds, to
personal event planning and independent team coverage. Over 60 of the participating company
sponsors and racers also had articles and promotions featured on their independent less-significant
websites (less than 10,000 hits pre month).

HammerKing Productions hired PR Firm Bower Motorsports Media to assist with the circulation
of information prior to the event. Over 25 press releases were produced in a 5 month window
generating a lot of buzz while supplying the media and readers with information. These press
releases were picked up for print but significantly consist of 50% of the total web presence.



HammerKing Productions

In association with Pinned Productions, HammerKing Productions will produce their third full
feature video called King of the Hammers Anarchy. Over 10,000 copies of the DVVD will be
available mid-summer 2010 which will combine all of the highlights from over 16 cameras
scouring the lakebed for the best footage representing the strength, determination and drama around
this week-long event.

2009 King of the Hammers: The Second Crusade won the 2010 Xtremey Award for best
OffRoad/Truck video.

Pirate Media Group

Piratedx4.com is the single largest outlet of coverage for the 2010 Griffin King of the Hammers
accounting for 10.2 million impressions. Live Event Coverage, Piratedx4 TV Live! episodes,
multiple articles, press releases, photo galleries and constant flow of information on the forum let
readers know this was the biggest event of the year. The Live Coverage, starting on Tuesday from
the lakebed, allowed thousands to watch the event and the race as it happened from their workplace
and home with over 651,000 pageviews. Live webcams, interviews, blogs, pictures, videos and
nightly recaps were all part of the coverage. Pirate4x4 TV Live! hosts Camo and Charlene were on
set producing multiple live shows from the lakebed. Pirate4x4 TV Live! also hosted a complete 3
hour show the month prior to the event, and a dedicated most of March show to event successes.
Pirate4x4.com boasts over 1.6 million impressions a month and is 120,000 members strong.

ATV& UTV Segment

The second year of the Pit Bull Tires UTV King of the Hammer race helped keep the doors open to
the ATV and UTV media. The addition of these outlets is a small percentage in the large picture of
impressions, but allows the event to reach a new group of people that may not find the information
in the off road media. Between the one print magazine, UTV Offroad, and multiple websites and
forums the total impressions in this segment is 1.7 million

Final Findings

This is an early report after only 3 months of opportunity. There are over 72.5 million
impressions of the 2010 Griffin King of the Hammers in the media between pre- and post-
exposure opportunities. *Total Internet impressions is estimated to be 47.7million.

Demographics
Male 82%
Single 35%
College Educated 35%

Age:

18- 24 16%
25-34 29%
35-44 25%
45 - 54 18%
55- 64 9%
65+ 3%

Household Income

Under $40,000 33%
$40,000 - $49,000 14%
$50,000 - $74,000 22%
$75,000 & over  31%
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